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DIXON HUGHES LAUNCHES “POSITIVELY UNIQUE”  
BRAND CAMPAIGN  
 

Picture this. A contemplative elephant dominates a scene with a flock of birds soaring overhead. 
Now imagine an imposing rhinoceros donning zebra stripes to blend with a new environment. 
Unique combinations you don’t come across every day. Intrigued? That’s the premise of Dixon 
Hughes’ new branding campaign. The integrated branding initiative highlights Dixon Hughes’ 
“positively unique” combination of first-tier resources and a service style that puts the client’s 
business first. 

Click the images below to view the print advertisements that are appearing in The Wall Street 
Journal and several other state and local business publications (print and online) throughout the 
Southern United States. 
 
 

    
 
Click thumbnails to view ads in new ‘Positively Unique’ campaign.  
 

To ensure compliance with requirements imposed by the IRS, we inform you that any tax advice contained in this 

communication (including any attachments) is not intended or written to be used, and cannot be used,  for the purpose of 

avoiding penalties under the Internal Revenue Code. 
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http://www.dixon-hughes.com/news/adcampaign/DHAd-ElephantandBirds.pdf
http://www.dixon-hughes.com/news/adcampaign/DHAd-FishandBowls.pdf
http://www.dixon-hughes.com/news/adcampaign/DHAd-RhinoandStripes.pdf
http://www.dixon-hughes.com/news/adcampaign/DHAd-TugofWar.pdf

